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New study debunks myth that
feminists hate men

Urban planning has long ignored
women's experiences: Five ways
we can make our cities safer

Adolescents' perspectives on
commercial profiling, privacy

New study debunks myth that
feminists hate men

Urban planning has long
ignored women's experiences:
Five ways we can make our
cities safer

A team of researchers led by
a Virginia Commonwealth
University professor found
that teachers, regardless of
race, perceived the most
conflict with Black boys and
the least conflict with white
girls in their classrooms. 

Teachers also perceived
their relationships with
Black boys as increasing in
conflict at higher rates
than with white and female
children across
kindergarten through
second grade.

Feminists are not "man haters," a
comprehensive new study reveals.
Researchers find feminists and non-
feminists display no difference in
attitude towards men, debunking
the common myth that the
feminists dislike men. 

Adolescents' perspectives on
commercial profiling, privacy
Adolescents need much more
accurate information about the
processes of commercial profiling
and the ramifications of such
practices.
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NEW STUDY DEBUNKS MYTH THAT FEMINISTS HATE MEN

A  R E V I E W
G E N D E R

Dr. Aífe Hopkins-Doyle, lecturer in social psychology at
the University of Surrey, said, "For decades the feminist
movement has been dogged by the perception that it
is 'anti-men' and that feminists 'hate men.' This
'misandry myth' has been used to delegitimize and
discredit the movement and has deterred women
from joining it, and motivated men to oppose it—
sometimes with violence. "Feminism has achieved
many impressive advances for women and girls, as
well as for men and boys, so understanding whether
there is any accuracy to the 'anti-men' stereotype is
important for public debate. People should be forming
opinions based on accurate information rather than
inaccurate myths and opinions. Across many different
groups of people, methods, and national contexts, and
using meta-analysis of all our data we found very little
evidence for the misandry myth that feminists hold
negative attitudes toward men." 

Feminists are not "man haters," a comprehensive new study reveals. Researchers find feminists and non-
feminists display no difference in attitude towards men, debunking the common myth that the feminists
dislike men.  In the most extensive study of its kind, an international team of researchers led by Dr. Aífe
Hopkins-Doyle from the University of Surrey engaged nearly 10,000 participants to investigate the
accuracy of the stereotype that feminists harbor negative attitudes towards men. Feminism is defined as
a movement to end sexism, sexist exploitation, and oppression and to achieve gender equality in law and
practice. This study was published in the journal Psychology of Women Quarterly. 
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To learn more about feminists' attitudes towards men, researchers conducted five individual studies
with 9,799 participants across nine countries, and a meta-analysis of all data. Following in depth
surveys, researchers found that feminists in Italy, Poland, the U.S., and the U.K. have largely positive
attitudes toward men, which are much higher than neutral or baseline values, and do not differ from
non-feminists. Researchers also extended their investigation to women and men in China (mainland
China, Hong Kong and Macau), India, Japan, South Korea, and Taiwan. Again, no difference in attitudes
between feminists and non-feminists were identified. 

In addition, researchers also investigated if feminist
collective action such as participation and support of the
#MeToo movement was linked to negative attitudes
towards men. Surprisingly, researchers found
participation and support for #MeToo was associated
with anger about men's mistreatment of women, but not
with negative overall evaluations of men. 

Despite these findings, researchers also found
feminists are wrongly stereotyped as having negative
attitudes to men both in absolute terms and relative to
nonfeminists' attitudes. Even feminists themselves,
when asked to estimate how feminists felt about men,
got it wrong and underestimated how positive
feminists feel toward men. 
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Looking specifically at a representative sample of U.K.
adults, researchers found that feminists, compared to
non-feminists, felt men posed more of a threat to
women's dignity and welfare. This was associated, in turn,
with less positive attitudes to men. However,
counteracting this tendency, feminists also perceived that
men and women were more similar, and this led in turn to
more positive attitudes toward men. Those surveyed were
also found to underestimate feminists' warmth towards
men, which was associated with hostile sexism and a
misperception that feminists see men and women as
dissimilar. 

More information: Aífe Hopkins-Doyle et al, The Misandry
Myth: An Inaccurate Stereotype About Feminists' Attitudes
Toward Men, Psychology of Women Quarterly (2023). DOI:
10.1177/03616843231202708

Journal information:Psychology of Women Quarterly
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STUDY OF ADOLESCENTS' PERSPECTIVES ON COMMERCIAL PROFILING, PRIVACY

S O C I A L  S C I E N C E S
R E S E A R C H  P R O M P T  

Adolescents had multiple perspectives on online
targeted advertisements. Some participants
found targeted advertisements helpful, whereas
others found them helpful but also concerning.
Some thought that targeted advertisements
encourage overconsumption. A few noted that
targeted advertisements hinder new
perspectives and product choices. There were
some participants who found online profiling to
be invasive of their privacy because it gave them
a feeling of being watched. The participants
found it particularly disturbing that voice data
was collected without their consent. "While it
cannot be conclusively suggested that
corporations use data from previous
conversations to profile consumers, it is also
important to take adolescents' concerns
seriously," Doctoral Researcher Sonali Srivastava
says. "Therefore, we urge corporations to make
their online data gathering process transparent." 

Researchers at the Department of Social Sciences and Philosophy at the University of Jyväskylä
have explored adolescents' awareness of being commercially profiled online and their perspectives
on online targeted advertisements. The data for the study consisted of eight focus group
discussions (N = 38) conducted between December 2020 and May 2021 with adolescents aged 13 to
16 years in schools across Finland's capital region. The findings are published in the Journal of
Children and Media. 

www.wahacademia.com
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However, some participants were not disturbed by online profiling. Some considered online data
gathering permissible until a certain limit. This suggests that although the participants condemned the
collection of voice data, the monitoring of previous online actions was expected or "normal" and, hence,
permissible. 

"Permissive attitudes can lead to young people
getting used to digital commercial surveillance
and that they question it less in the future," says
Srivastava. "Adolescents need much more
accurate information about the processes of
commercial profiling and the ramifications of such
practices." 
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More information: Sonali Srivastava et al,
Awareness of digital commercial profiling among
adolescents in Finland and their perspectives on
online targeted advertisements, Journal of Children
and Media (2023). DOI:
10.1080/17482798.2023.2257813
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URBAN PLANNING HAS LONG IGNORED WOMEN'S EXPERIENCES:
FIVE WAYS WE CAN MAKE OUR CITIES SAFER

A R O U N D  T H E  W O R L D
R E S E A R C H  T R E N D S  

1. Don't just invest in lighting and surveillance
Underlying the desire for lighting and
surveillance is women's concern about the
inappropriate (real or anticipated) behavior of
men and young people in public places. Yet
emerging studies reveal that strategies solely
concerned with improved lighting or
surveillance are not the only pathways to
reducing worry or fear for women. In fact, the
public investment in CCTV with regard to
women's safety may do more harm than good.
The women we surveyed recognized that
young people have a right to use public places,
but they also said antisocial behavior from
young men, particularly in groups, created
significant apprehension, fear and avoidance
of places, especially at night. One participant
told us, "I think it's mainly that drug-affected
type of people. 

Women consistently raise concerns about their safety when moving through their cities and
communities. Women often experience harassment in the street, which can lead them to avoid
areas and adjust their lifestyles to feel safe. Based on our research, here are five ways we can
make cities safer for women.

www.wahacademia.com
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And they hang around in a bunch. And people
who are affected by alcohol […] they'll be
boisterous." While CCTV can reduce property
crime, it does not appear effective in
addressing women's safety or for preventing
violence and assault. It may also further
exclude some members of the communtiy—
particularly women from diverse backgrounds.
Instead, studies suggest that improving safety
for women requires a shift in overall strategy,
moving away from short-term hardware fixes
such as installing CCTV and more lighting.
2. Consider the role of technology
Women are keen to see digital interventions
across both day and night-time. They see real-
time information for public transport as vital for
their confidence in public spaces. When
combined with well-designed wayfinding—
such as lighting, footpaths, landscaping and
signage—women said they would feel safer.
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3. Design spaces with women, for women
Women have been denied a say in their own communities for too long. A co-design workshop is an
approach that aims to engage stakeholders with the people that will benefit from the design
outcomes. In this case, it's women. Most often a co-design workshop will include high-level
decision-makers, planners, designers and various user groups. If done from the outset, co-design
ensures the lived experiences of community members and with the issues faced by communities
are factored in. It's also an inclusive, collaborative and creative method. One of our survey
participants said, "My favorite experience in the workshop was just being able to meet all the
different women who I probably wouldn't have met without the workshop. I think just having a
space like—creating a space like that is one of the first steps so that women can gather and meet." 

4. Use 'walking interviews'
A walking interview, as opposed to a regular sit-
down interview or focus group, can help
communities understand what makes women
feel safe. This helps us develop an
understanding not only of the physical nature of
public places evoking concern, but also of the
ways in which different women, and indeed
different user groups, engage with each other in
a physical place. The development of place-
based strategies—collaborative design to help
build a sense of place— can encourage
inclusion and safety for women from different
ethnicities and cultural backgrounds, life stages
and abilities. By accompanying women on foot
and discussing specific locations, we get a
holistic understanding about how women move
through these public places, or avoid them, and
why. 
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5. Survey the right people, with the right
questions
Understanding the way women perceive their
communities is key to creating safer spaces.
Community safety surveys are particularly
useful for understanding the prevalence of
attitudes, sentiments and feelings at one point
in time. They can then be repeated each year to
track changes over time. If designed well,
community safety surveys can be an effective
tool to understand perceptions and experiences
of safety and inclusion for women from all
backgrounds. But the survey must be diverse
and inclusive. Our research, the Safe Spaces
Project, set out to do just that. We surveyed
more than 200 women from a variety of
backgrounds. 

By figuring out the best ways to engage with women in the research process, we
can then empower councils and other community organizations to do the same.
We've done that in the form of toolkits. In the past couple of weeks, we have had
more than 400 registrations at the launch and more than 1000 downloads of the

toolkits from across urban, regional and rural councils in Australia, North America,
the United Kingdom, Italy and New Zealand. 

https://www.monash.edu/mada/research/project/safe-spaces-understanding-and-enhancing-safety-and-inclusion-for-diverse-women
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LINKS TO SOCIAL SCIENCE RESOURCE SITES

P U B L I C A T I O N S
R E S E A R C H  I N  S O C I A L  S C I E N C E S

www.wahacademia.com
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The sites below provide a good starting point for those looking to gain an overview of social science
approaches, methodologies and resources. Other pages in this research section link more directly to tools
and approaches including participatory action research, social research ethics, and managing integration

though the use of inter- ad trans-disciplinary approaches. Other pages under the supporting change section
provide more in the way of practical guides to supporting behaviour change.

Social Science Tools for Coastal Programs Publication Series 

Center for Social Research Methods How to do a research project

https://www.blackwellpublishing.com/res
earchproject/weblinks.asp

Qualitative Research in Information Systems

https://www.qual.auckland.ac.nz

https://www.blackwellpublishing.com/researchproject/weblinks.asp
https://www.blackwellpublishing.com/researchproject/weblinks.asp
https://www.qual.auckland.ac.nz/

